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Orkla Care
Orkla Care is a business unit in the Norwegian Orkla Group of 
 companies and comprise of branded consumer goods divisions which 
primarily serve the Nordic region as their home market.

The companies in the Orkla Care area are:
 
• Orkla Home & Personal Care
• Orkla Wound Care
• Health Sport Nutrition Group
• Orkla Health (dietary supplements and health products)

 Orkla Health is 
a merger of 4 lead-

ing food supplement 
 manufacturers:  

Peter Møller (NO), 
 Collett Pharma (NO), 
Dansk Droge (DK) and 

 Cederroth (DK)

 Orkla Health is 
among the top 10 
food supplement  

companies in 
 Western Europe.Orkla Health is 

the leading  
supplier  of food 

supplements in the 
Nordic region.

 We represent some 
of the most well-

known food supplements 
and health brands such 
as Möller’s®, Gerimax®, 

 Maxim™, Litozin®,  
Pikasol® and  
Nutrilett®.
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First pyrite mining opera-
tions at  Løkken Verk.

Norwegian citizens 
become main 
 partners.

Orkla becomes a 
listed company.

Orkla Industrier 
begins to build its 
 investment portfolio.
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Bjørn M. Wiggen takes 
over as Group Presi-
dent and CEO. Sale of 
Orkla’s forest compa-
nies Borregaard Skoger 
AS, AS Børresen and 
Borregaard Vafos AS.

The Orkla Branded Consumer 
Goods business area is co-ordinated 
in terms of management and organi-
sation. The new business area is given 
the name Orkla Brands and is divided 
into four business units, each with its 
own Managing Director.

A deal with Good Energies 
Investment and Q-Cells makes 
Orkla the largest owner of 
Renewable Energy Corpora-
tion (REC) with 39,99 % of the 
shares. Orkla acquires MTR 
Foods in India.

Orkla Media is sold. 
Orkla acquires 
Dansk Droge 
and the Russian 
chocolate company 
Krupskaya.

Orkla enters into a joint venture 
with Carlsberg A/S and acquires a 
40 % interest in Carlsberg Brew-
eries. Orkla Media purchases the 
Danish media group Det Berlingske 
Officin. The sale of NetCom shares 
yields a gain of NOK 2,239 million.

Finn Jebsen takes over 
as Group President and 
CEO.

Carlsberg Breweries sold. 
Orkla buys SladCo, a leading 
Russian manufacturer of choc-
olate, biscuits and confection-
ery products.

The History of Orkla
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Orkla acquires 
Cederroth, a Swedish 
healthcare company 
with an extensive range 
of products in personal 
care, healthcare, wound 
care, household and 
first aid sectors.

The Orkla Branded 
 Consumer Goods business 
area is re-organised into five 
units: Orkla Home & Person-
al, Orkla Confectionery & 
Snacks, Orkla Foods, Orkla 
International and Orkla Food 
Ingredients.  

Åge Korsvold takes over as 
Group President and CEO. 
Orkla enters into agreements 
to acquire  Norwegian branded 
consumer goods companies 
Jordan and Rieber & Søn. Bor-
regaard is divested and listed on 
the Oslo Stock Exchange.

Orkla announces that its strategic 
focus will be on creating growth 
in its branded consumer goods 
operations. Sale of Elkem to 
China National Bluestar Group 
Co., Ltd (Bluestar). Sale of most 
of Orkla’s share portfolio and 
certain other non-core assets.
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Orkla becomes a fully 
Norwegian- owned company 
when Skandinaviska Enskilda 
Banken sells its shares. Finan-
cial Investments become a 
separate business division.

Orkla invests heavily in the 
media sector, purchasing the 
publishing company Ernst G. 
Mortensens Forlag.

Orkla and Borregaard 
merge and form Orkla 
Borregaard. The company’s 
core businesses are 
branded consumer goods, 
chemicals and financial 
investments.

Mining operations at 
the Løkken Works 
are closed down 
at the end of the 
 afternoon shift on 
10 July.

A merger with Nora Indus-
trier lays the foundation for 
focus on the Nordic branded 
consumer goods sector.

Orkla Media and Norske 
Egmont establish the 
 magazine company  
Hjemmet Mortensen.

Orkla takes over the food manufacturing 
companies Procordia Food and Abba 
Seafood in Sweden. The Swedish brew-
ery Pripps and the Norwegian brewery 
Ringnes merge and are jointly owned by 
Orkla and Volvo. Orkla invests heavily in 
Russia through Baltic Beverages Holding.

With the purchase of the Hamé 
food company, Orkla become one 
of the leading branded consumer 
goods companies in the Czech 
Republic and Slovakia.

Hege Holter Brekke was 
appointed Managing Director 
for Orkla Health 
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Orkla Health 
– What can we offer?
Our key strength is innovative products 
that are specially developed for the vari-
ous consumer segments. With our history 
and focus on continuous development we 
possess unique experience, expertise and 
credibility. All this enables us to better reply 
to our consumers’ needs by improving ex-
isting product formulations and developing 
new products and solutions. Everyday we 
strive to improve and become even better. 
With our Scandinavian heritage and values 
such as quality, purity and sustainability, we 
are at the forefront. Orkla Health offers 
products and solutions for health and well-
ness, which makes it easier and more at-
tractive to live healthy. This is also reflected 
in our mission statement: 

“HEALTHY LIVING MADE 
EASIER”. 

The health expert
We believe that competences are devel-
oped through the process of continuous 
improvements. With our 160 years of ex-
perience and highly competent  employees, 
we are proud to call Orkla Health the 
health expert. Orkla Health employ more 
than 500 employees worldwide who co-
operate to ensure the quality of our out-
standing health products to our consumers 
satisfaction. 

Orkla Health  
Business Operations

Revenue: EUR 180 mill / 
NOK 1.76 billion
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Approximately 1000 
SKUs

Offices in  
9 countries

Export business to 39 
countries on 5 continents

Approximately 90 
million consumers

Approximately 
520 employees

Approximately 70 
Brands



8

Nutrilett 78% Maxim 48% Mollers 89% 

Market share NO:

Nutrilett 78% Maxim 48% Mollers 89% 

Market share NO:

Market share in Norway:

Nutrilett® Maxim™Möller´s®

Nutrilett 78% Maxim 48% Mollers 89% 

Market share NO:

Top Brands in Orkla Health 2018

 Möller ś®  ............................... 25 %
 Nutrilett®  ..............................12 %
 Maxim™  ..................................... 6 %
 Husk® ......................................... 5 %
 Collett®  .................................... 5 %

78%89% 48%

*Möller’s is Norway’s No.1 omega-3 brand in grocery channel (ACNielsen 2016)

Norway’s No 1 om
ega-3 brand*
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Market share in Denmark:

Husk®UniKalk®

 Livol®  .......................................... 5 %
 Gerimax/Bodymax®  ........ 3 %
 LongoVital®  ............................ 3 %
 UniKalk®  ................................... 3 %

 Futura®  ...................................... 3 %
 Samarin®  .................................. 2 %
 Litozin/Litomove®  ............. 2 %
 CuraMed®  .............................. 2 %

HUSK 61% UniKalk 81% 

Market share DK:

25%

81%

HUSK 61% UniKalk 81% 

Market share DK:

25%

61%

25%

12%

6%
5%
3%
2%
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Möller’s® omega-3
All cells in the body need Omega-3 fatty 
acids to function properly. The body can-
not produce them itself but depends on 
getting Omega-3 added through the diet, 
either through food or food supplements. 
Möller’s® is an expert in the field of marine 
oils rich in Omega-3. Our fish oil is made 
from cold water oily fish such as anchovies 
and sardines. The meat and muscles of 
these species are rich in Omega-3, and by 
pressing it we get the nutritious oil. It con-
tains Omega-3 fatty acids and vitamins A 
and D, which are important for the health. 
Our cod liver oil is purified fat oil, obtained 
from the fresh livers of cod fish. The most 
important Omega-3 fatty acids are EPA and 
DHA, which are both found in our fish oil 

and cod liver oil. EPA and DHA have the 
best documented beneficial health effect.

Why Möller’s®?
By providing high quality Omega-3 products 
we have promoted people’s health for more 
than 160 years.

Our cod liver oil is made of liver from 100% 
Norwegian arctic cod caught in Lofoten 
where you find pure, cold, clean seas. The 
cod liver oil is processed gently at our own 
factory in Norway and kept in its natural 
state, the triglyceride form. The cod liver oil 
travels through purification steps and must 
pass several control points from fish to bot-
tle. Möller’s® is among the few Omega-3 
producers in the world having full control 

Omega-3 has a documented positive effect 
on heart, circulation, brain and vision.

Möller’s®
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of the value chain for cod liver oil. This gives 
us greater control of the purity and quality 
of the oil.

MSC
MSC (Marine Stewardship Council) cer-
tificate is the world’s leading sustainability 
standard or wild-capture fish and seafood. 
It is important for Orkla to be part of the 
MSC, both because it is in-line with our 
sustainability strategy but also due to the 
 importance of the sustainability topic. We 
are both proud and glad to officially be part 
of the global seafood sustainability move-
ment with our flagship product: Möller’s® 
liquid Omega-3.

Taste Award
Möller’s® liquid Omega-3 has for several 
years won the prestigious award for taste 
and quality. The Superior Taste 
Award is awarded annual-
ly by the International 
Taste and Quality Insti-
tute (ITQI). Again, the 
jury found the taste 
of our Möller’s® liquid 
omega-3 remarkably 
well and all three vari-
ants presented (Natu-
ral, Lemon, Fruity), were 
awarded with either one or 
two stars!

Norways’s no. 1 omega-3 brand*

*Möller’s is Norway’s No.1 omega-3 brand in grocery channel (ACNielsen 2016)



12

Gerimax® is a line of products developed 
to provide good health and new energy to 
both body and mind in a natural way. 
People who live active lives, want 
to keep a good health and have 
enough energy for everything 
they need and want to do. They 
want to be at their best perfor-
mance despite of different roles 
they take during the day.

Why Gerimax®?
With more than 30 years of ex-
perience in product development, 
consumer research and clinical stud-
ies, we have unique expertise within 
the energy segment. Gerimax® offers a 
unique and broad range of energy-giving 
supplements targeting different energy 
needs and target groups. Manufactured in 
our own factory in Denmark under strict 
quality control, we only use the best raw 
materials for optimum quality products.

The effective GGE® Ginseng Extract has 
been developed after years of research 
and clinical trials. The active ingredients 
help to fight problems related to fatigue, 
body and mental energy as well as the 
 immune defense. More than 70 interna-
tional studies confirm the positive effect of 

ginseng. Some of the double-blind placebo- 
controlled studies have been carried out 
using  Gerimax® GGE® and therefore we 
can state that Gerimax® helps to: 
• Promote vitality
• Maintain physical and mental capacity
• Promote alertness
•  Contribute to good cognitive 

 performance
• Support the immune system

During periods 
of tiredness

During 
sporting 
activities

When you are 
carrying out 
physically 
demanding 
work

During 
examination 
periods

During periods 
of stress

During 
periods 
of severe 
pressure 
at work

Every 
day

W

he
n should you take Gerimax ®?

Gerimax®
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Joint problems affect more and more peo-
ple throughout the world. The number is 
growing due to our change in lifestyle, diet 
and increased life expectancy. Nearly one 
in four adults is affected by longstanding 
musculoskeletal problems causing limited 
mobility. This development in society calls 
for increased focus on joint health.

Why Litomove®?
Rose hip has helped thousands of consumers 
to deal with their joint discomfort in over a 
 decade.

Many experience discomforts in knees, 
hips, shoulders, hands or ankles, causing 
a loss of the overall quality of life. Con-
ventional products for joint health do not 

 always fit all people. Therefore, people 
 facing joint issues are continuously looking 
for different product solutions to improve 
their condition.

Litomove is produced from enhanced rose 
hip powder applying a unique patent pend-
ing manufacturing method. Only carefully 
handpicked, wild rose hip berries, growing 
in pristine surroundings of Chile, are used 
in the product. Litomove® contains  active 
complex of Rosenoids®, which is the  optimal 
complex of key components in rose hip, all 
functioning together on different mecha-
nisms beneficial for joints.  Rosenoids® com-
plex consists of carotenoids, flavonoids, 
triterpenoid acids, galactolipids and added 
vitamin C.

Litomove®
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Samarin® is a unique product with a guaran-
tee for instant relief. 

Samarin® is a natural fruit salt product that 
has a fast effect on heartburn. Heartburn 
and reflux are caused by acids produced in 
your stomach, lowering the pH value. 

Samarin® neutralizes and stabilizes the 
stomach acid and lift the pH to normal 
 level.

Samarin® is Scandinavia’s most well-known 
antacid – 9 out of 10 Swedes are familiar 
with Samarin®. This market leading con-
sumer product is synonymous with a quick 
fix for an upset stomach. Development of 

the product continues in order to simpli-
fy, improve and spread Samarin® to 

more users.

Why Samarin®?
Heartburn and acid regur-
gitation are two indigestion 
problems you do not have 
to accept. Samarin® being a 
natural fruit salt product and 
acid neutralizing will relieve 
the symptoms in a quick and 

 simple way.

Heartburn 
& 

Acid Reflux

Irregular 
meals

Overeating

Drinking or 
eating before 

bedtime

Fatty or 
Hot & spicy 

food

Pregnancy or 
overweight 

To much 
coffee & tea

Smoking 
& alcohol

Heavy lifting 
and bending 

forward

Stress, 
anxiety & 

depression

Painkillers & 
anti-inflammatory 

medication

Samarin®
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HUSK® Gut Balance is a range of products 
based on documented gentle fibre psyllium 
seed hulls either as stand alone or in unique 
combinations with other documented in-
gredients e.g. probiotics, inulin. The HUSK® 
Gut Balance series is developed for people 
who wish to treat their gut problems in a 
gentle, naturally effective and safe way, as 
well as maintain a healthy gut and support 
regular bowel movement. HUSK® Gut 
 Balance: 

• Maintain good digestion* 
• Regulate the intestine* 
• Help to resolve hard stomach** 
 
*  Psyllium husk contributes to normal digestion 

and intestinal function. 
** Psyllium husk helps when hard stomach 

Why HUSK® Gut Balance? 
Psyllium seed hulls are nature’s solution   
to stomach problems

HUSK® Gut Balance products contain 
natural dietary fibres from psyllium seed 
hulls. Psyllium seed hulls have a document-
ed  effect on improving bowel functioning 
within 3 days. Psyllium seed hulls contain 
85%  dietary fibre and are able to absorb 
their own weight 40 times. This ability is 
very helpful in terms of relieving both a 
slow bowel and a loose stool. Psyllium seed 
hulls contribute to bowel regularity, and in 
addition to a feeling of saturation.

FO
R A

 HAPPY TUM
M

Y

HUSK® Gut Balance
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UniKalk®– for everyone who does not get 
enough calcium, vitamin D and vitamin K2.

Bones are alive. From birth throughout your 
life, bone tissue is constantly being built up 
and broken down. Therefore, bones need 
calcium every day. Dairy products (milk and 
cheese) and leafy green vegetables (brocco-
li, spinach and kale) are the most important 
sources of calcium in the diet. Vitamin D 
is important for normal calcium absorption 
and is found in foods (20%) such as oily fish, 
meat and eggs. Vitamin D is also formed in 
the skin when exposed to sunlight (80%). 
However, vitamin D is not activated until 
it has passed through the  liver and is in the 
kidneys. At certain times of year, it may 
be very difficult to get the recommended 
amount of vitamin D from sunlight (winter) 
and from your diet.  

Daily weightbearing exercise is also import-
ant for the bones. In fact, when the bones 
are used, they become stronger.

Why Unikalk®?
If you do not eat a healthful and varied 
diet rich in calcium and vitamin D, with 
lots of exercise and sunshine, you could 
supplement your diet with calcium. A daily 
 supplement of UniKalk® is an easy way to 
maintain your bones and prevent calcium 
and vitamin D deficiency.

Your body needs calcium for:
• Maintenance of bones
• Normal function of muscles and nerves
•  Its central role in cell division and the 

specialization process
• Normal blood clotting
• Maintenance of healthy teeth and nails

Your body needs vitamin D for:
•  Normal absorption of calcium from the 

intestines
• Normal utilization of calcium in the body
• Normal muscle function
•  Normal functioning of the immune 

system 

Your body needs vitamin K2 for:
•  Contributes to the maintenance  

of the bones
• Normal blood clotting

Unikalk®
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More than an ordinary multivitamin for over 
40 years

LongoVital® combines the natural with the 
scientific to achieve the best effect and give 
you exactly the product you need. The 
foundation stone of LongoVital® is a unique 
combination of six selected herbs and the 
most important vitamins. The products are 
both developed and produced in Denmark. 

Why LongoVital®?
Vitamins are necessary to all humans as 
they transfer our food into energy. They 
are organic material that are formed from 
plants or bacteria. If we lack vitamins, we 
will experience a deficiency. The herbs in 
LongoVital® are all well known as herbs 
used in herbal medicine. We only use the 

best quality natural herbs for the produc-
tion of LongoVital® – never extracts!

Tablet inspired by nature

Based on nature, Orkla Care has launched, 
as the first food supplement producers ever, 
a brand new and patented tablet form that 
will make it much easier to swallow tablets. 
The new tablet design has been  developed 
in collaboration with some of the country’s 
leading researchers in the field.

LongoVital®
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Nutrilett® is the best documented weight 
loss brand in the Nordics with a wide se-
lection of products with delicious taste. 
 Nutrilett® offers protein meal replace-
ments that will give consumers a positive 
experience and a guarantee for a safe and 
credible weight loss. We know that it is 
hard to maintain the weight that has been 
lost, Nutrilett® helps control the calorie in-
take. The bars and smoothies are perfect as 
meal replacements to manage weight. We 
know that taste is important in whatever 
meal, so our priority is to make great tast-
ing bars and smoothies. Consumer  research 
has also shown that we in fact have the best 
dieting products in the Nordics.

Why Nutrilett®?

Nutrilett® is your guarantee for weight 
loss. It contains all nutrients that the body 

needs in a day: Protein, vitamins, minerals 
and  fibres. Our meal replacement products 
are high quality shakes, bars and smoothies. 
Nutrilett® is easy to use and to take on-
the-go.

It is the best documented weight loss brand 
in the Nordics! As many as 20 clinical stud-
ies have been done on the Nutrilett® Very 
Low Calorie Diet powders. All studies 
prove that the Nutrilett® powder products 
are guaranteed to give quick weight loss 
when used as prescribed.
Therefore, we are proud to say that 
 Nutrilett® is the best documented dieting 
product in the Nordics.

Nutrilett® is a complete and controlled 
soy-based diet solution. 

Nutrilett®
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